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In Chinese traditional culture, solidarity has always
been considered an important virtue. “Timing isn't as
important as the terrain; but the terrain isn't as important
as unity with the people.”

It is a saying by Mencius in the pre-Qin period. “If two
people are of the same mind, their sharpness can cut
through metal”, comes from The Book of Changes.
Both quotes were written on the principle that people
with the same pursuit may have great success.

In western culture, cooperation has always been
considered an important principle. Team work and
cooperation are highly praised values in western
education. Western enterprises also value the
importance of cooperation.

For international enterprises in modern society, the role
of “cooperation” cannot be underestimated. Kyosei
is one of Canon’s corporate philosophies as a globall
enterprise. Kyosei means that a real global enterprise
needs not only to establish good relationships with
customers, communities and countries, regions as well
as the natural environment, but it must also ensure
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social responsibility. Kyosei includes the philosophy of
“one heart” and “joint effort”.

At the recent Canon Grand Fair held in Beijing, Canon
(China) donated an image database of Intangible
Cultural Heritage of the Bai, Dai and Yi ethnic groups,
a collection of photographs from the last three years,
to the Chinese National Academy of Arts. Canon also
held a Canon CSR achievement exhibition, displaying
the journey of a socially responsible enterprise.
These achievements are not only displayed in the
most essential aspects of corporate responsibilities,
such as compliance, employee responsibilities, and
energy conservation and emissions reduction, but also
in the achievements that Canon (China) has made
in education, environmental protection, culture and
humanitarian aid. For Canon, these achievements were
made by the joint efforts of Canon staff , sales partners
and volunteers.

Knowing the power of solidarity, Canon (China) has
created a united enterprise. It pushes cooperation with
development organizations, institutes, experts and
other enterprises. It integrates different strengths and
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resources, maximizes cooperative advantages and
strengths, and makes concerted efforts to aid public
welfare.

This Issue will focus on the achievements of CSR
displayed at Canon Grand Fair, and contents of CSR
forum. All of these ceremonies and activities reflect
the power of Canon (China)’s Kyosei, cooperation and
solidarity.

Lu Jie
#aE (FE) ARABALFAEELD 2 BEE

Assistant Director of Corporate Communications Division,
Canon (China)
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During the Canon Grand Fair 2012 in Beijing, the
staff showed "flash mob dance" with the theme
of "Canon color, for colorful life" on site, which
showed the core concept of Canon (China)'s new
"Color Strategy". Canon hoped to convey joy and
happiness, Colorful and positive spirit to audiences
through the cheerful dance.
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On Sep.6™", 2012, Jacky Chan, as Canon's product
embassador, also visited the "Canon CSR through
Image technology". Achievements Exhibition zone,
appreciated pupils' photographic works generated
by the Asian Image Communication by School
Children project, and wrote down his wishes to
students.
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From September 6 to 9, Canon (China) Co., Ltd. held the Canon Image CSR Achievements Exhibition at
the Canon Grand Fair in Beijing. The exhibition displayed Canon’s achievements in CSR and public welfare
activities in environmental protection, education enlightenment, cultural protection, community care and
humanitarian aid. Tang Jiaxuan, Chairman of China-Japan Friendship Association, visited the achievement zone
of image public welfare accompanied by Canon Group’s Chairman and CEO Fuijio Mitarai, and wrote down his
wishes on the photography works of students from hope primary schools.
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Canon (China) Ranks
Second Among Foreign
Companies In Terms of CSR
Development Index
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In the “RESEARCH REPORT ON CORPORATE
SOCIAL RESPONSIBILITY OF CHINA (2012)”
(“Corporate Social Responsibility Bluebook 2012”)
released on November 21, 2012.Canon (China)
Co., Ltd. scored 64.2 points on corporate social
responsibility (CSR), ranking No.2 among foreign
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companies in China, No.3 in the electronics industry,
No.29 in total 300 various companies, and as one
of the “Leaders”. “Canon (China) CSR Report 2011-
2012” was included in the bluebook as the first CSR
report by a foreign company.

The Blue Paper was released by the Research
Center for Social Responsibility under China
Academy of Social Sciences for the fourth year
consecutively. The report evaluates the social
responsibility management status and the
disclosure level of social responsibility informa-tion
of the top 100 Chinese state-owned companies,
top 100 private companies and top 100 foreign
companies in China, and is one of the most
authoritative reports on the corporate social
responsibility status. In this model, responsibility
management evaluates companies’ indica-tors in
strategy, integration, performance, communication
and investigation & research; market responsibility
evalu-ates companies’ indicators in customer
responsibility, partner responsibility and
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shareholder responsibility; so-cial responsibility
evaluates companies’ indicators in gov-ernment
responsibility and employee responsibility, as well
as production safety and community responsibility,
and environmental responsibility evaluates
companies’ indicators in companies’ environmental
management, re-source and energy conservation,
and emission and pol-lution reduction. The Blue
Paper has included Canon (China) 2011-2012
Corporate Social Responsibility Report as a case
study, stating “since 2009, Canon has conducted
cor-porate social responsibility research online and
offline among various stakeholders of Canon (China)
... Over the past three years, Canon has collected
the opinions and suggestions of close to 20,000
people.” The rating report issued to Canon (China)
by the Research Center for Social Responsibility
under China Academy of Social Sciences is the
first corporate social responsibility rating report for
foreign companies, in which Canon has a rat-ing of
3.5 stars.
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As we all know, intangible cultural heritage is
passed through oral tradition and experience
generation by generation, which makes an
intangible cultural heritage unique. However,
once a generation fails to pass through the
culture, it may vanish. Thus, how to avoid the
disappearance is a top priority for “Canon
(China)’s Digital Preservation Program of
Intangible Cultural Heritage”.

Canon (China) believes the preservation
and inheritance of China’s intangible cultural
heritage is extremely significant. The top
priority is to break down the constraints of
tradition, and seek innovative and effective ways
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to preserve culture. Canon (China) promoted
“CSR through Image technology” based on its
advantages in image technology, collected and
sorted endangered intangible cultural heritage
in the form of images, audio, photos and text, all
digitally for cultural transmission.

In 2009, Canon (China) officially began the
“Preservation Program of Intangible Cultural
Heritage”. Over the past three years, the
program team crossed mountains and waters
around China to collect large amounts of
image data, created an original ecological
image database of 15 national level of
intangible cultural heritage items, from five
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ethnic minorities and donated it to the Chinese
government.

By showing the genuine beauty of original
ecological culture to the public, Canon (China)
hopes to resonate with and involve more
people. It is and will always be Canon'’s original
intention and ultimate goal. Canon (China)
hopes that Canon people will devote themselves
to protecting China’s intangible cultural heritage,
and make this spirit pervasive around the world
through Canon photos and film.



A

Story Behind the Image [ 4

TR

Story Behind the Image

itin: BxHHRG

\ Y/ Y

Rom, 1+1>2

Forum: Think creatively
and hold together for
public welfare, 1+1>2

20125 9 A7 HRERE (FE) HES
EE—IEENTT, mEAERE (FE) 4
MFE AR “BIitiE CSR™ iR, IR L,
R, FEMDETHMNIIERS (FE) 2%
NHEMED “BARRIERL, ARGREDL
., ARGEREE” T T &8 NMRIEing
#r, FEHRENEWATET T B S8
RIMESE SIS NHER TIRZIWAE,

fERE (RE) BRAF®REDEE
BEEERTIHARBIET ERMN "RERD
=7 EREFIA B SR RIBEHEEATHTL
e, A EHERMIE R LE R,
BRI ERAREA FIRERIFURBE XL

There was a very important part of Canon
Grand Fair in Beijing: the Canon (China)
“CSR Discovery” forum. At the forum, experts,
scholars and industry leaders discussed and
analyzed the theme of Canon (China)'s CSR
through Image Technology—“Recording
culture with images, promoting public welfare
with images, and conveying affection with
images”. The forum offered deep insight into
contributing each enterprise’s technologies
and advantages to promote public welfare
programs.

Ms. Lu Jie, Assistant Director of the Corporation
Communication Division of Canon (China),
addressed Canon’s “CSR through Image
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technology” for all attendees: Canon utilizes
its cutting edge technology to contribute to
public welfare establishments. Canon not only
supports China’s preservation of intangible
cultural heritage, but also applies image
technology to environmental protection,
education and humanitarian aid. For example,
the “Image-Wildlife Protection” program is
about recording giant wild pandas’ activity by
using Canon’s latest security camera system,
and providing data to study the habits of giant
pandas; “Image-Light of Hope” is a program
of “colorful classrooms” in collaboration
with Nippon Painting in 2012. It provides
hope primary schools with Canon's digital
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cameras and printers to build a colorful image
environment and promote education; “Green
Volunteers program is about training college
students to be ecological photographers in
national-level conservation zone.

Additionally, Canon (China) has set up a
Public Welfare Volunteer Union with Johnson
& Johnson, China Southern Airlines, Wanda
Co. and Fosun Group. The Union hoped that
volunteers of these five enterprises could
work together on activities, integrate the
uniqueness and core competitiveness of each
enterprise, and push forward CSR programs
in an innovative manner.
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